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01Collegiate Branding
Utilized in student-facing activities, including recruiting, 
events, and athletics, to create a cohesive and recognizable 
identity fostering a sense of belonging and pride among 
students, prospective students, and the community.



Collegiate02 Logos

Winged Peregrine Mascot
Primary Full Color

Winged Peregrine Mascot
Primary Black

Winged Peregrine Mascot 
Primary Blue

Winged Peregrine Mascot 
Primary White

Winged Peregrine Mascot
Secondary Full Color

Winged Peregrine Mascot
Secondary Black

Winged Peregrine Mascot 
Secondary Blue

Winged Peregrine Mascot 
Secondary white



Collegiate03 Logos

Ringed Mascot Full Color Ringed Mascot Blue

Ringed Mascot Black Ringed Mascot White



Collegiate04 Icons/lockups

Alumni Association

Ringed Athletics

Mascot Head AthleticsMascot Head Icon

IR Lockup IRSC Lockup
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VTF Redzone
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Collegiate Type



06 Collegiate Application
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Collegiate imagery should capture the essence of a fun, active college experience by showcasing 
students interacting with each other and participating in campus life. Imagery should highlight 
the vibrant, dynamic environment of the college, making it more appealing to prospective students 
and fostering a strong sense of community.

Collegiate Imagery



08Traditional branding should be used to engage audiences 
through formal, education-focused mediums such as degree 
programs and donor development to convey the institution’s 
commitment to academic excellence and growth.

Traditional Branding



Traditional09 Logos

IRSC Primary Logo BlueIRSC Primary Logo Full Color

IRSC Primary Logo Black IRSC Primary Logo White



Traditional10 Logos

IRSC Primary Logo Stacked Full Color IRSC Primary Logo Stacked Blue

IRSC Primary Logo Stacked Black IRSC Primary Logo Stacked White



Traditional11 Logos
The IRSC logo on its own is to ONLY BE USED FOR INTERNAL COMMUNICATION.

IRSC Icon Full Color IRSC Icon Blue

IRSC Icon Black IRSC Icon White



Traditional12 Icons/lockups

IRSC Foundation Horizontal

IRSC Foundation Vertical IRSC Foundation Vertical 

IRSC Signatures consist of the IRSC logo combined with appropriate use of the College name, 
Divisions, Departments, Campus Names, etc



13 Traditional Type

Minion Pro
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14 Traditional Application
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Imagery accompanying traditional branding should illustrate academic excellence and 
success, portraying scenes of scholarly achievement and innovation. By showcasing 
these qualities, the visuals reinforce the institution’s reputation for educational rigor 
and its dedication to fostering a culture of intellectual growth and achievement.

Traditional Imagery



Brand Color16 Palette

PANTONE 293 C

CMYK  
100 | 76 | 0 | 9

RGB  
0 | 61 | 165

HEX 
 003DA5

BLACK

CMYK  
0 | 0 | 0 | 100

RGB  
0 | 0 | 0

HEX  
000000

PANTONE 655 C

CMYK  
100 | 89 | 36 | 37

RGB  
6 | 37 | 81

HEX  
062551

PANTONE 427 C

CMYK  
18 | 12 | 13 | 0

RGB  
207 | 210 | 211

HEX  
CFD2D3

PANTONE 108 C

CMYK 
0 | 2| 99 | 0

RGB 
254 | 219 | 0

HEX 
FEDB00

WHITE

CMYK  
0 | 0 | 0 | 0

RGB  
255 | 255 | 255

HEX  
FFFFFF

PRIMARY

SECONDARY

ACCENT



Logo Use17 Prohibited
1. Do not change alignment.

2. Do not change space 
between icon and typeface.

3. Do not change spacing 
between the font.

4. Do not change brand colors.

5. Do not stretch out the logo.

6. Do not change the typeface.

7. Do not use strokes.

8. Do not mix collegiate 
and traditional branding

1. 2.

5. 6.

3. 4.

7. 8.

INDIAN RIVER  
STATE COLLEGE



3209 Virginia Avenue Fort Pierce, FL 34981
PHONE 772-462-4772


